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stations willimprove the operational efficiency.

* Healthy business fundamentals can be reflected through high interest margins

payments and small fi-

nance banks. RBI’s new

Policy * The industry has heathy regulatory oversight along with credible monetary policybyth ITTEASUIES MaAy 8O a |0ng
Support Reserve Bank of India (RBI) . )
way in helping the re-

As per the Reserve Bank
of India (RBI), India’s
banking sector is suffi-
ciently capitalised and
well-regulated. The fi-
nancial and economic

conditions in the coun-

world. Credit, market
and liquidity risk studies
suggest that Indian
banks are generally re-
silient and have with-
stood the global down-

turn well.

structuring of the do-

mestic banking industry.

Click _here to read the

complete summary.

try are far superior to Indian banking industry

any other country in the

Al to become integral to every business in India by 2025: IDC

Artificial Intelligence will gain a firmer on the rise, especially in terms of gaining
foothold in businesses across multiple valuable insights for business in the data-

sectors this year, according to a report driven economy. Artificial Intelligence will

press statement quoting Rishu
Sharma, Principal Analyst, Cloud
and Artificial Intelligence at IDC

by the International Data Corporation be leveraged by businesses to streamline  India.

on the ‘Top 10 Artificial Intelligence unorganised data to gain valuable insights.
Predictions 2020 and Beyond for the

Indian Market.’

Click here to read the complete

“Indian organisations are looking at lever- ~summary.

aging Al, driven by the need for automa-

The report stated that Al adoption is tion to increase productivity,” said an IDC


https://www.ibef.org/industry/banking-india.aspx
https://www.thehindubusinessline.com/info-tech/ai-to-become-integral-to-every-business-in-india-by-2025-idc/article30503700.ece
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The Indian consumer credit market

continues to expand at a rate higher
than most other major economies,
but there are growing pains associ-

ated with that expansion.

Unlocking potential of India’s credit market is key to credit evolution over

India’s credit industry has
gone through a rapid evolu-
tion over the last decade
and has experienced a
transformation of the con-
sumer mind-set from a sav-
debt-

averse country to a more

ings-focused  and

consumption-focused, lev-
eraged economy. Insights
reveal the sheer scale of
India’s growing credit econ-
omy and the rising number

of consumers with 22 mil-

2020 and beyond

lion Indian consumers ap-
plying for new credit oppor-

tunities each month.

Here are some emerging
trends we are observing
which will pave way for the
next evolution of credit in-

dustry in India:

e Unsecured Lending

paving growth with

smaller Ticket Sizes

e Semi-Urban and Rural

geographies to drive

the next phase of
growth
e Fintech Lenders to

benchmark the evolu-
tion of credit in 2020
and beyond

e Unlocking the potential
of the untapped credit

market

Click here to read the com-

plete summary.

Opinion: Guaranteeing healthcare, the Brazilian way

Its success in
getting universal

coverage has lessons

for India

As Brazilian President Jair Bol-
sonaro visits New Delhi this
Republic Day, one interesting
field of cooperation to explore
in the strategic partnership is
healthcare. Achieving universal
health coverage is a very com-
plex task, especially for devel-
oping countries. Here, the ex-

ample of Brazil, the only coun-

lion inhabitants have a univer-
sal health system, is worth
studying. It can also provide
lessons for Ayushman Bharat,
currently the world’s largest
and most ambitious govern-

ment health programme.

Following the end of military
rule, the Brazilian society de-

cided to achieve universal cov-

erage by establishing a govern-
ment-funded system. The Uni-
fied Health System (SUS),
which guaranteed free health
coverage that included phar-
maceutical services, was
written into the new Constitu-

tion in 1988.

Click here to read the complete

summary.
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try where more than 100 mil-

When is an economy in recession and what is stagflation?

The Indian economy is going through tough times
with the advance estimates for the rate of growth for
real gross domestic product (GDP) for 2019-20 be-
ing pegged at 5% compared to 6.9% in 2018-19. The
GDP growth for the second quarter of 2019-20
came in at 4.5% as against 7.1% in the second quarter
in 2018-19 and 5% in the first quarter of 2019-20.
Inflation, on the other hand, showed an upward
trend with the Consumer Price Index (CPI) rising
7.35% in December 2019 with November and Octo-
ber numbers coming in at 5.54% and 4.62%, respec-
tively.

Does the combination of slowdown in the rate of
growth of the economy and higher inflation mean
that the economy is in recession or going through a
period of stagflation? Let us understand the terms
better.

Click here to read the complete summary.


https://www.financialexpress.com/money/unlocking-potential-of-indias-credit-market-is-key-to-credit-evolution-over-2020-and-beyond/1832879/
https://www.livemint.com/money/personal-finance/when-is-an-economy-in-recession-and-what-is-stagflation-11579597685980.html
https://www.thehindu.com/opinion/op-ed/guaranteeing-healthcare-the-brazilian-way/article30609649.ece
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Hiring trends for 2020 in the Indian hospitality sector

With a constantly evolving middle class, rising
levels of disposable income, increased interest in
India as a tourist destination and efficient gov-
ernmental support, the travel and tourism sec-
tor in India is witnessing consistent growth. As
travellers — both international and domestic
have an increased appetite for exploration, it
bodes well for the hospitality industry too. Ac-
cording to data published by India Brand Equity
Foundation (IBEF), the industry is expected to

create 13.45 million jobs across sub-segments

such as restaurants (10.49 million jobs), hotels
(2.3 million jobs) and travel agents/tour opera-
tors (0.66 million). Industry experts have also
predicted that the Travel and Tourism sector in
the country is expected to reach upwards of $50
Bn by 2020.

Click here to read the complete summary.

Consumer packaged goods sector may grow at up to 10% this year

Market researcher Nielsen India on
Tuesday maintained its annual growth
outlook for India’s fast-moving consum-
er goods (FMCG) sector, which is reel-
ing under a demand slump in both rural
and urban markets, to 9-10% for 2020.
In 2019, the sector grew 9.7% by value,

due to weak quarterly growth rates in

rural India.

“Full year 2020—we expect it to be
stable and similar as compared to
2019—it will not dip further, that’s
where we expect full year to land,"
Nitya Bhalla, lead, data science, Niel-

sen South Asia, told reporters. “We are

starting to see early signs of stability

with the slowdown being arrested."

Click here to read the complete sum-

mary

What ails India's pharmaceutical sector?

It has been a rough end to 2019
for India’s pharmaceutical indus-
try. While like the rest of India Inc,
companies in this sector have
been bogged down by economic
malaise, there are some sector-
specific issues that concern my

fellow CEOs.

For the last few months, their

businesses have been buffeted by

an over 50% increase in the cost of

raw material imported from China,

leaving businesses hobbled by shrink-

ing margins and questions of long-
term viability. This distress caused

them to appeal to the National Phar-

maceutical Pricing Authority (NPPA)

for price increases. The regulator

used the rarely invoked Para 19 of

the Drugs (Prices Control) Order to

enact these rates providing some

relief.

Unlike mature markets such as the
US, where drug prices are market-
controlled, here, the government
and regulators play a pivotal role in

the entire process.

Click _here to read the complete sum-
mary.
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https://www.peoplematters.in/article/outlook2020/hiring-trends-for-2020-in-the-indian-hospitality-sector-24315
https://www.livemint.com/industry/manufacturing/fmcg-industry-to-grow-9-10-in-2020-nielsen-11579602247143.html
https://economictimes.indiatimes.com/industry/healthcare/biotech/pharmaceuticals/what-ails-indias-pharmaceutical-sector/articleshow/73339737.cms
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The hits and misses of using Artificial intelligence for recruitment

Artificial intelligence (Al) has been occupying some of the best r F\

minds of this century, but the hype around it is just as massive. Al W

is entering everyday lives and products, and many of us find our- W

selves in positions, where we need to evaluate the genuineness of || .‘:;“‘
¥ , g

claims to using Al. If we can’t separate the hype from the truth, d?\\/& [

we’d end up spending money on fake products and services. ‘ "’“‘m‘*\ *)

Over the years that | have spent with startups, I've come across Using Al to predict human and social
behaviour will always be flawed be-

cause humans aren’t all that predict-
ly solved problems using Al. able.

both genuine and fake Al products. I'll start with the ones that tru-

Click here to read the complete summary.
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